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I'TA MIKPEX & ITOAY MIKPEX EHIXEIPHXEIX
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A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ
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ENIXEIPHIAKO NPOPAMMA
# ANTAMTINIZTIKOTHTA+ ENXEIPHMATIKOTHTA KAINOTOMIA
L

H emyxeipnon AAEA®OI ®DPAITKOYAAKH O.E. 1rou €dpeuel otnv Trepipépeia ATTIKHEZ evtdyxbnke otn
opaan «EpyaAeiobrikn AvtaywvioTiIKOTNTAGy TTpoUTroAoyiouoU 400 ekat. eupw. H dpdon atoxelel 0N
BeATiwonN TNG AVTAYWVIOTIKOTNTAG TWV MIKPWV Kal TTOAU HIKPWV ETTIXEIPAOEWY, ETTEVOUOVTOG GTOV
TTAPAywWYIKO EKGUYXPOVIONO TOUG, TNV UI0OBETNON GUCTNUATWY TUTTOTTOINONG & TTIOTOTTOINCONG, KABWS Kal
o€ branding kal yn@iakr TTPoRoAN.

O ouvoAikég TTpoUTToAOYIoUOG TNG eTTEVOUONG eival 80.030,13€ ek Twv OTTOIWV N dnuocia daTrdvn
avépyxetal o€ 40.015,06€ kai ouyxpnuatodoreital ammd Tnv EAAGSa kai To EupwTraikéd Tapeio
Mepipepeiakng Avamtugng Tng Eupwaikng ‘Evwong.

To emixeipnUATIKO OX£SI0 TTOU £YKPIONKE TTPOG XPNUATOBATNON Kal UAOTTolEiTal, TTEPIAAUBAVEI
£TEVOUOEIG OTIG TTAPOAKATW KATNYOPIESG:

e MnyavAiuara — E€otTAIouég
e [lioToTroinon Mpoidvtwy — YTTnpeoiwy — AladIKaciwyv
o MicBoloyIkS KOOTOG £pyalopéVWY (VEO TTPOCWTTIKO)

Méow TnG cuppeTOoXNG OTN Apdon, n TTIXEipNoON TTETUXE:

BeATiwon TNG avTaywvioTIKOTNTAG TNG

AUEnaon TnNg KePdOPOPIag TNG

ETrékTaon TG ayopds pe TV TTPOCOAKN VEWV TTPOIOVTWY & UTTNPETIWV
E€aocpdlion uwnAdTEPNG TTOIOTNTOG TTPOIOVTA & UTTNPETIES

AU¢non TG TTaPaywyIlkoTNTAG & BEATIWON AEITOUPYIKWY BIASIKATIWV
Evioxuon Tng emxeipnuatikdtnTag

Anpioupyia / dloTipnon TOIOTIKWV BECEWY £pyaaiag

Me tn oupBoAn Tou EMAVEK gvioxuBnke n emmixeipnon amo@EépovTag oQEAN aTNV AVIAYWVICTIKOTNTA TNG
XWPOG KABWG Kal 0TV TOTTIKF OIKOVOIa.






